
French Poultry and rabbit slaughterhouses and 
food processors

651 processing *  
establishments 

25 616 employees  
(poultry industries 2018)

6,8  billion  
turnover (2016)

680  billion 
turnover for export

4,1%  o of food  
industry turnover 
(including rabbit)

1,7 million de tonnes  
produced - 2018

2nd poultry producer  
in the European Union

3rd rabbit producer  
in the European Union

1st meat consumed  
in the world

2nd meat consumed  
in France

With the participation of 

Key figures 2018 

Sources :  « Figures FranceAgriMer,  ITAVIand ESANE» - 2016- 2017 - 2018

A processing industry rooted in 
rural areas



1. Organisation  
of the poultry farming sector 2018

2. The branch : Poultry transformation industry (IDCC 
(1938)

The branch employs as many women as men.

The average age of employees is 43 years and 5 months 
(42.5 years for men and 43.10 years for women)

Average length of service is 15 years

The French Poultry meat sector provides work for 14 000 far-
mers et 60 000 employees (dont 34 000 in poultry farms and 28 

000 chicken house) all activities combined(2018)

Workface

Breakdown of jobs

* Estimation hatchery > 500 000 eggs
** slaughterhouse > 2,5 million anmals
CWE: tonnes of carcase - weight equivalent Elaboration ITAVI Source : « Social Bilanl FIA-CNADEV - 2018 »

Selection

60 hatcheries*
1,08 billion animals

Food manufacturers
6.1 MT 

+ 276 000 t 
for rabbits food

36 000 CWE 
including rabbits

Imports of 
poultry meat and 
preparations 642 

000 CWE

Exports of 
poultry meat and 
preparations 520 

000 CWE

Live 
exports

Live 
imports

13 500 production farms
1,96 MCWE

76 slaughterhouses controlled **
1,72 MCWE (85% production)

Consumption
1,8 MCWE

Namely 28.5 kg/inhabitant

25 616 employees 
(en 2018)

11 companies with 
more than 250 staff 
members representing 

almost 93% of 
jobs

Executive5%

Workers 
77%

Technicians supervisors 
11%

Employees7 %
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3. Companies

6,2%
95 240 tec

4%
61 864 tec

34,6%
530 465 tec

7,2%
109 868tec

33,46%
513 090 tec

7%
107 669 tec

4,1%
62 522 tec

3,4%
52 566 tec

Slaughter of Poultry

Find the main companies of slaughtering and processing of poultry and 
rabbit on

Evolution in production of Poultry and rabbits in France
In France by region 

(2015)

: www.fia/la-profession/nos-adherents.fr

4. Products 

Source :  « ITAVI from FAM and  Kantar WorldPanel - 2018»

Source : « FAM (d’après Douanes) »

651  
slaughterhouses and 
processing plants (poultry, 
rabbit, kid coat)

Whole chicken : 22%
Chicken cuts : 48%
Processed products : 29%

Slaughtering by species

Chicken 62 % 
(1.07 million 
MCWE)

Turkey 19 % (331 600 cwe)
Duck 13 % (224 300 cwe)
Laying hen 3% (48 300 cwe)
Guinea fowl 2% (33 400 cwe)
Other species 1% (9 800 cwe)

French production of rabbit 
is in the region of

36 281 CWE 

Source :  « ITAVI - 2018 »

Breakdown of household puchases
(en volume)

Label
Rouge 51%

Standard 58%
Standard 24%

Certified 27%

Certified 14%
Label
Rouge 11%

Organic 11%
Organic 4%

Ready-to-cook 
chicken

Chicken pieces

In grey : Data no available (percen-
tage of less than1)

Source : « MAAF - estimation 
2018 »

1,72

1,55Mt

1,60Mt

1,50Mt

1,75Mt

1,70Mt

1,65Mt

2017 20182016201520142013201220112010200920082007

Production in million of CWE (tonnes of carcase-weight equivalent)

In volume

www.fia/la-profession/nos-adherents.fr


5. Purpose of production

French external production and poultry rade Evolution in French Poultry consumption
in kg/inhabitant/year

Distribution circuit - Household purchases
 

In 2015, 29% of French Poultry productiob was exported.  
Mainly to the EU and the Near and Middle East.

Export by species :
•  32.5 % chicken production

•  24 .2% turkey production
•  17.1 % duck to be roasted
•  17.9 % guinea fowl production

5200 CWE of rabbit production is exported.

Chicken represents 72 % of total Poultry consumption.

6. Purchases and consumption

Source :  « ITAVI - Estimation 2018» 

Source :  « AGRESTE »

Source : « ITAVI - Estimation 2018 »

* Out-of-home catering

69% 
of the production is 
intended for internal 
consumption
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Main destinations for poultry exports bu value
(for live animals, meat and preparations)

Source : « Data FAM - Estimation 2017 »

AutresEmirats
Arabes Unis

LuxembourgItalieBéninDanemarkHong-Kong
& Chine

SuissePays-BasEspagneRoyaume
-Uni

Arabie 
Saoudite

BelgiqueAllemagne

14.6%
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8.1%
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14.7%16.2%

PRODUCTION
1,787 MCWE

EXPORTATIONS
520 000 MCWE

IMPORTATIONS
644 000 MCWE
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guinea 1.4kg
duck 2,9 kg
turkey 4,7 kg
chicken /  
laying hen 19,5 kg

Total 28.5 kg  
per inhabitant,
in France, in 2018

9% Industrie

27% *

64% Détail

45% of poultry meat consumed is imported

milliers de tec

Hypermarkets 
45%

Local Store 4%

Supermarkets 20%

Other 14%

Hard Discount   
14%

Markets & fairs 3%



Volaille Française and Lapin de France

Logos Volaille Française and Lapin de France

The APVF (Association for the Promotion of Frencg Poultry) and the-
CLIPP (Interprofessional Rabbit Committee for Product Promotion) 
implements actions designed to promote, defend and study the sec-
tors Volaille Française and Lapin de France.

Referenced on many products, they are the symbols of a sector com-
mitted to offering consumers trusted food products based on cer-
tainty about origin, a taste for a job well done, and the guarantee of 
good practices.

88% DES FRANÇAIS

DANS LES CANTINES
D'ENTREPRISE ** ! 

de la Volaille
souhaitent

Française

Moi, j ’ai dit oui !
* LA VOLAILLE FRANÇAISE, C’EST :

3  le choix et la qualité assurés
3  la sécurité sanitaire garantie
3  l’emploi préservé
3  l’environnement protégé
3  la production nationale valorisée
3  le bien-être animal respecté

Rendez-vous sur www.jaimelavolaille.fr **
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MARION, GÉRANTE D’UNE CANTINE D’ENTREPRISE, BREST

*

CHRISTOPHE, ÉLU DANS LES YVELINES

Moi, j ’ai dit oui !
aux 91% de citoyens
qui souhaitent de la volaille
française dans les cantines* !

Rendez-vous sur www.jaimelavolaille.fr * D
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www.volaille-francaise.fr 
www.jaimelavolaille.fr

www.lapin.fr

Fédération des Industries Avicoles (FIA)
184 rue de Vaugirard 75015 Paris - tél. 01 53 58 48 10 - contact@fia.fr C
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